INTRODUCTION
Distinguished from the traditional media, new media provide information services to the audiences depending on technology of digital, Internet and mobile communication. The unique mode of transmission and the unique function attract students groups and influence their way of thinking, thereby affecting the construction of life values and vocational values of college students. Life values is how to judge, how to create the value of life and basic views and the fundamental point of view. Vocational values includes development factors, health factors and the reputation factors.
METHODS

The subjects
Tibetan college students 360 people, 350 valid questionnaires were collected, questionnaire recovery rate was 97.2%; of which 182 were men, accounted for 52%, the female is 168 people, accounting for 48% .There are 82 students in grade one, accounting for 23.4%, there are 86 students in grade two, accounted for 24.6%, there are 93 students in grade three, accounted for 26.6%, there are 89 students in grade four, accounting for 25.4%.
Research tools
"questionnaire of College Students Internet using " includes four dimensions: the degree of involvement network, the motivation of using network, the focusing content and attitude to network. According to the analysis of the research data (1) the degree of involvement network: the net age of Tibetan students in 3-5 years accounted for 44.1%, in 5-8 accounted for 38.9% ; the daily average time of online from 2 to 4 hours accounted for 29.3%, from 4 to 6 hours accounted for 29.9%.
(2) the basic attitude to the network and the motivation of using network : 55.9% of Tibetan students think the network provide information timely and importantly.
(3) the concerned content of network: the main purpose of the 26.2% of the Tibetan students is the to chat with friends on the Internet, 33.6% is animation, film and music downloads, 40.2% is access to information, browse information etc.. 
Life values of the Tibetan college students showed a tendency to be positive
The 350 effective questionnaires of Tibetan students show that 297 people tend to positive values of life, accounting for 84.9%, mainly into two categories: cherish life and enterprising life values. 
Vocational values of Tibetan college students presents the diversification
Abundant information of New media technology will enable students to understand the employment needs of the industry in a timely manner. Tibetan College Students' Vocational value distribution presents the diversification. Development factors, health factors and reputation factor are all considered. The data show that 53% of people consider firstly is development factors; 25% of the people prefer health factors; 22% of the people consider the reputation factors. The more deeply involved in the network, the more diversified the vocational values are. As shown in Table3, the development factors is firstly considered, then the health factors, the reputation factors is then followed. 
